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Knowing the users

Were the users really 
interested in getting 
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What were their sources of obtaining news?
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NEWS & YOU
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Our user group comprised on 126 participants contributing 
to the survey and 10 students participated in the one-on-one 
interview. We have combined our data from the same to 
provide an idea. 

About 63% of the people who use social media for news collection used 
Facebook, whatsapp was the second most used media (14%) and less than 
10% of the people used Twitter and YouTube.

In the one-on-one personal interviews we 
also asked the following info:

1)  Name
2) Educational Qualifications
3) College/Region
4) Mother Tongue 
5) Devices used

in order to get a complete picture of the user.
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What interested 
them lately?
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